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Consumers do not see social media as a separate entity from their other online experiences. While communicators separate initiatives internally, the general public’s view is simply that of content interaction and peer perspective. In essence, social media is simply just “the internet” to consumers.

Upon this landscape we begin to see that the demographics of major channels cannot be painted with a broad brush. What we can recognize broadly is the major acceptance of this change to our Internet, evident in statistics like these:

· Those over 50 make up more than 40% of all social networking users


· 28% of American adults use mobile and social location-based services


· Facebook is again the #1 most visited website in the world

Looking deeper reveals that various demographics are engaging in major channels in radically different ways. Consider that African Americans make up 25% of Twitter users or the massive Baby Boomer adoption of Facebook. All of these shifts in use create the landscape we must be mindful of in social media. The trends and innovations developing before our eyes are heavily influenced by these shifts. Facebook is one such place for these shifts. From Timeline to the Social Graph and how marketers can create new “verbs” for consumers to interact with content. Other important channels to understand, if not to fully embrace then at least to recognize their significance among audiences, include: Geolocation (Foursquare, Yelp, etc.), Pinterest, Tumblr and the growing slate of apps that use subtly over complex tools. It is equally important to not get distracted by the shiniest object of technology. Take QR codes for example, whose popularity among marketers is not matched by their actual use among consumers. If a QR code reader has never broken the top 5 applications, how small a subset of the population are marketers targeting?

Four key tips and trends we’ve seen at Feedback during our research for brands of all sizes:

1. Privacy: Get in before the door closes, even if you can’t control the conversation

2. Keep It Simple: We have seen audiences willing to download and try just about any free app if the value seems strong, simple and easy to understand

3. The Tag is the Key: From correct Tumblr tagging to Facebook contests with photo tags, the key to activity and longevity is in the Tag

4. Ignoring Innovation Won’t Make It Stop: Brands don’t have to just worry about competitors outsmarting them, but fans as well

Painting social media with a broad brush is very risky. Understanding your audiences, how they’re evolving and what innovations they are embracing is the key to strategic success. 
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