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The Low Vision Division will continue several key initiatives in 2010 such as:

· Introducing eye care professionals to the field of low vision through our continuing education courses at the International Vision Expos. Pre-registration numbers for our courses at Vision Expo East are our highest yet. 

· Educating consumers about low vision and low vision devices through a variety of means:
· Newly-updated Eye on Low Vision brochure with an average of 300 copies distributed per month.
· Continuing to educate key consumer health editors through the creation and follow-up of our low vision press kit.
· In addition to a paid placement in a special USA Today vision health supplement, we’ve garnered more than 30 million impressions as a result of this outreach to date.
· In 2010, our big focus will be on gaining coverage in AARP vehicles such as their magazine, bulletins, radio and online community sites.
Members can learn more about the Low Vision Division initiatives, such as downloading copies of consumer brochures and viewing the consume press kit, by visiting the Member section of The Vision Council website at www.thevisioncouncil.org/members. 
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