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Vision Correction

64.4%

September 2016 - % of Adults Using Device

16.2%

11.8% 12.4%

Eyeglasses Contact Lenses Rx SG OTC Readers
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All Retall Vision Care Products & Services Trend

Up 2.2%

$39,386 $40,253

= 12ME Sep15 = 12ME Sep16
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Global Eyewear Trend
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Dollars

In Millions =12ME Sepld
= 12ME Sep16

+2. 7%
$12,849

Frames Lenses Contact Sunglasses® OTC Readers Examinations™ Refractive
Lenses Surgery
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Dollar Shares

" 12ME Sep15
" 12ME Sep16

31.8% 31.9%

24.3% 24.1%

14.8% 14.8%
11.6% 11.9%

10.3% 10.4%

9.0% 4.7%

21% 2.1%

Frames Lenses Contact Sunglasses® OTC Readers Examinations™ Refractive
Lenses Surgery
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Units

=12ME Sep15

= 12ME Sep16

In Millions +0.8%
+0.6% 114.31

-3.2%
0.94 0.908
Frames Lenses Contact Sunglasses®™ OTC Readers Examinations™  Refractive
Lenses Surgery
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Independents: $

= 12ME Sep15
= 12ME Sep16

In Millions 2015/2016 +2.8%

$18,306
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Independents: $

In Millions
+3.1%
= 12ME Sep15
= 12ME Sep16
'|'2.1n.l"|‘:'.l $6,BB? +2 401{1
$4 187

+4.3%

$32 533

Frames Lenses Contact Lenses Sunglasses™ OTC Readers Examinations™
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Independents: $ Share by Category

= 12ME Sep15
= 12ME Sep16

37.6%

22.9%

0.2% 0.2%

Frames Lenses Contact Lenses Sunglasses™ OTC Readers Examinations™

M THEVISIONCOUNCIL




Units and Gender

m Units Sold 12ME Sep16
» Number of People Wearing 12ME Sep16
1 Population 12ME Sep16 as Benchmark

In Millions

127.0

86.2
47% 142 53%
34.7 39.7

Total Female
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Units and Age

In Millions ® Units Sold 12ME Sep16
» Number of People Wearing 12ME Sep16
1 Population 12ME Sep16 as Benchmark

43.3
29.4 27.7
14.83

36.9

75.2

18 to 34 yrs Jotoddyrs 45 to Sd yrs D yrs +
% Sold 27% 17% 20%
Sold % Wearers 49% 50% 40%
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Units: Age 45+ - 12ME Sep 16 - by Device Type
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Dollars: Age 45+

$10,000
$9,000
$8,000
$7,000
$6,000 $5,395
$5,000
$4,000
$3,000

$2,000
$1.000 $762 $1,173

o I

Readers Lenses Frames Contacts

$8,907
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Retail $ Trend

$128.13 $128.05 $129.03 $129.76 $130.02 $130.37 $130.81 $130.35 $130.00

6ME 6ME 6ME 6ME 6ME 6ME 6ME 6ME 6ME
Sep14 Dec14 Marid Jun1d Sep15 Dec1d Mari6 Jun16 Sep16
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Dollar and Unit Share by Retail Price

12ME Sep1b

Dollars Units

.2%
48.1%

Under $100 $100-5149  $150+ Under $100 $100-5149  $150+
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Unit Share by Channel

= 12ME Sep16
“12ME Sep15
45.7% 45.8%
26.8% 26.7%
16.4% 16.3%
4.6% 4.9%
Independent Chain Mass Merchandiser Department Store
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Dollar Share by Price & Channel

12ME Sep16
Total Market Mass Merchandisers Chains Department Stores Independent

Retail
Under 10.9%
$100

44.9% 9.7% 22.7%

Retail
$100- 48.1%
$149

29.1% 49.6% 50.3%

Retail
Over 41.0%
$150

26.0% 40.7% 27.4% 46.5%
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Units: Age 45+ - 12ME Sep 16 - by Device Type
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Frames: MVC Share

66.5 74.4
Million Million

34.7% 3850 37.1% 39206 4020 37.5% 36.7% 35.2%

jIA) GI/0 6I/0 GI/0 SIA) 6IA) GIA) GI/0

12ME 12ME  12ME  12ME  12ME  12ME  12ME  12ME
Sep09 Sepl0 Sepll Sepl2 Sepl3 Sepld Sepl5 Sepl6

m Used Insurance NoO Insurance
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Frames Purchased with MVC Participation
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VisionWatch New Tools

e Dashboard
— Interactive access
—Timely updates
—4 years of trends and benchmarks
—Exams, glasses and contacts
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Dashboard Tools

All e All w
Exam Sxpenence Evewear Conversions
v 59.8%
Exam Channel Exion Prowider B0 i m s P
= - : h =
———
Brce/Click MVC # Boset Tmogre g * Zopuenr Fuozracer® Bars
AR v an F
Eyegiass Expenence Eyeglass Conversions
95% Configence +/- 2%
amw
. 42% 3w
m - - - - ...
8%
36%
———
& Ticelprr IZEgwente® fEngs &G Socaces = B
€L Replacement (days) CL Conversions
; ol s %
T Experence & S Fer
| L]
iy i G o0 T maho Shc
Swar i - rgher o Awage =Caz detoe Ll Recaceme 0o Srtnmew Eam:
sad Help? Questions?

rae: rfoocacensse o

/

J THE VISION COUNCL

VISIONWATCH

Exam Loyalty

Exam Cycle (months}

T6%
Ta% 55y
% --ﬁ..--...

* facex Locamon Biamr s Boems

e B Daow- Vo= feces ba— Cam

Eyeglass Loyalty Eyeglass Cycle imonths)

& Fppent oo SR BL s W EG S0 s

Peizr EG B, Comw - tina= IC B Tome

CL Loyalty €L Cycle imonths)
22
5% T8 n 1%
T0%
—— I

= Bape Locmer Clo= It SerCl 30 Date-tween D B, Cow

15t Exam

5%

_
# 2Tre Do *Eam

Eyeglass Capture

&% naw

L TR R e Dok SR
CL Capture

8% soi
58%

2l P tamelllus

M THEVISIONCOUNCIL




lead

a

Age Gender Income
Al o Al v All ~
All Voo AN b
Exam Expenence
50%
Exam Channel Exam Provider 48
AE% ==
Al A4 Al ~
46%
. : ——
Brick/Click MVC » Tocgrenr Spmegrw Ratng:
All b All R

Eyeqlass Expenence
35% Confidence +/

04l

® Eucelprr 5 Digerence's Bnng:

CL Replacement (days)

80 75

70

I Experiencn & State Filer

L
=g for Basams Ok |4 {TAL 12 slers oeceles e

Darter coiar: = highet szore: Aaarage ® Doz Sefore CL Regacement

Help? Questions?

e T

62%

0% snsswmmuw -
B ‘

i

E

Eyewear Conversions

57.8%

® £ wner Pucraies® Bam:

Eyeglass Conversions

£03%

=BG Purcrazes® Bami
CL Conversions

® (L Sorcracer's Suame

k% THEVISIONCOUNCIL

N/

Exam Loyalty Exam Cycle {months)
76% 0
9

T&% a5 G+ & ”
% — ~—

18

I |
= Bepen Lacazan Eamee B Beor Eram Dates Mast Becest Eaam Cane

Eyeglass Loyalty

Eyeglass Cycle (months)

= Eaet Locaton EG Buaw S B Breoes £G Buy Dote - Hewe= EG By, Dae

CL Loyalty CL Cycle {months)
2
5% AN o M Ty
D - s
%
=] =
= Rageat Location Cuze QL

Brigr CL By Dite- Nawann T o, Datw

VISIONWATCH

1st Exam

=i Tire B W Buaemy

Eyeglass Capture

#5681 @ Dam Twm EG it
CL Capture

60% 533

58%
L

o Bt B Eamw Tl




	2016 Research update
	Slide Number 2
	All Retail Vision Care Products & Services Trend
	Global Eyewear Trend
	Dollars
	Dollar Shares
	Units
	Independents: $
	Independents: $
	Independents: $ Share by Category
	Units and Gender
	Units and Age
	Units: Age 45+ - 12ME Sep 16 - by Device Type
	Dollars: Age 45+
	Retail $ Trend
	Dollar and Unit Share by Retail Price
	Unit Share by Channel
	Dollar Share by Price & Channel
	Units: Age 45+ - 12ME Sep 16 - by Device Type
	Frames:  MVC Share
	Frames Purchased with MVC Participation�
	VisionWatch New Tools�
	Dashboard Tools
	Slide Number 24

